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INTERNAL COMMUNICATION

Roll Up Banners—Winston Churchill School Drama Department
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Example of temporary, with
pop up and roll up banners and
posters types to promote shows.
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ENTRANCE TO FOYER

| was commissioned to create a
enviroment for the entrance for the New
Woking Victoria Theatre, to promote
Aladdin 2019, The brief was that | could
not use any Disney branding, so

| created a market place in the theme or
a old Middle eastern market with a few
key links to Aladdin.

Wallpaper and cut vinyl enhance the
customer experience.

INTERNAL COMMUNICATION Digital Factory - New Victoria Theatre
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EXTERNAL COMMUNICATION Large Format posters and billboards
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Example of external
communications, such as
billboard, flyers, Flags & PVC
Banners to promote shows in
and away from the venue.
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EXTERNAL COMMUNICATION Sales & Promotional items

SALES & PROMOTIONAL ITEMS

As weel as signage and posters, T-shirts, badges
can support the marketing and generate additional
revenue for future productions.
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